Marketing Tools Description
· Community Advantage web link and logo

Adding a Community Advantage link from your web site to Community www.communityadvantage1.com provides the customer with quick access to a library of personal financial information.
· BudgetSmart link on bank web site
Customers today are looking for the best, most up-to-date way of managing their finances, and BudgetSmart is an effective tool for financial management.  Community Advantage partners can now install a BudgetSmart link to their web site for customers to download the software at no cost.
· On-hold copy

An on-hold system on your phone is an ideal way to maximize your promotional efforts and to promote Community Advantage.  Three seasonal messages allow you to rotate the message periodically throughout the year.
· Statement mentions

Statement messages to periodically promote Community Advantage on customer statements are available.
· News release

The standard news release is a valuable tool you can use to differentiate your bank from other financial institutions in the local community.  You can customize it or use it as is to promote the introduction of the Community Advantage program.
· Newsletter articles

Educational newsletter articles on personal finance topics provide great copy for your periodic newsletters.

· Brochures, inserts, and posters

Brochures and inserts are excellent tools that can be used to promote Community Advantage in branches, in quarterly statements, loan decline letters, late notices, and collection letters.  Posters work well in lobbies, at teller stations and at customer workplaces.  You can choose from a number of designs by linking to: http://communityadvantage1/partners/marketing.htm
· Annual Marketing Plan

This tool will help you plan the Community Advantage tools throughout the calendar year.

· Annual Marketing Sample Plan

The Annual Marketing Sample Plan gives banks an example on how to set-up a yearly marketing plan for the Community Advantage program.
· Overdraft letters

Two overdraft letters are available to promote the Community Advantage program to customers who appear to be facing challenges with their overdraft accounts.  The first letter is intended to be used with a Community Advantage insert.  The second letter is designed to send as a stand-alone letter.
· Collection letters

The collection letters target customers who are behind on their bank obligation.  The letters encourage customers to seek financial counseling through the Community Advantage program and congratulate them when they do.

· Loan decline letter

The loan decline letter includes information about the free Community Advantage program, providing a proactive resource to those customers currently dealing with financial stress.
· Debt Management Plan (DMP) Congratulations letter      

The DMP congratulations letter makes the important partnership connection between the bank and GreenPath/Community Advantage.  The letter empathizes and encourages the customer success on the debt management plan.  As well, the letter lets the customer know that they will be offered the opportunity to reapply for credit once they complete the plan.
· Holiday schedule

Please note the days GreenPath Inc./Community Advantage office will be closed in 2005.
· Contact list
Al Bilinski is your Partner Relations Manager and main contact.  Also, listed are the Business Development Director, Intake & Assessment Team Leader, Public Relations Specialist and GreenPath Inc. President/CEO.
